
STOP 



Early Journal Content on JSTOR, Free to Anyone in the World 

This article is one of nearly 500,000 scholarly works digitized and made freely available to everyone in 
the world by JSTOR. 

Known as the Early Journal Content, this set of works include research articles, news, letters, and other 
writings published in more than 200 of the oldest leading academic journals. The works date from the 
mid-seventeenth to the early twentieth centuries. 

We encourage people to read and share the Early Journal Content openly and to tell others that this 
resource exists. People may post this content online or redistribute in any way for non-commercial 
purposes. 

Read more about Early Journal Content at http://about.jstor.org/participate-jstor/individuals/early- 
journal-content . 



JSTOR is a digital library of academic journals, books, and primary source objects. JSTOR helps people 
discover, use, and build upon a wide range of content through a powerful research and teaching 
platform, and preserves this content for future generations. JSTOR is part of ITHAKA, a not-for-profit 
organization that also includes Ithaka S+R and Portico. For more information about JSTOR, please 
contact support@jstor.org. 



764 JOURNAL OF POLITICAL ECONOMY 

small shopkeeper and to the manager of the large establishment as well. It is 
the product of a broad and careful investigation, and shows, often by the use 
of specific instances, the many ways in which losses occur. These losses fre- 
quently have been known to the manager or the employer, but because of the 
manifold intricacies of the concern, it was only after long study and numerous 
changes in the details of management that they were at last located. The 
problem of the large department store has been treated quite fully. A detailed 
account of the operations is given from the ordering of the goods for the depart- 
ments to the matters of sales-checks and methods of delivery. Business men 
have been enthusiastic in their praise of the many happy suggestions and 
anyone interested in the problems and methods of modern business would find 
the book worth reading. 



Advertising, Selling, and Credits. By Lee Galloway, G. Howard 
Harmon, and R. S. Butler. New York: Alexander Hamilton 
Institute, 191 1. 8vo, pp. xxiii+651. 

This volume of the Modern Business series covers the subject of advertis- 
ing, selling and buying, and credit and the credit man. Advertising, which is 
probably the most important element in modern business, is given an intelligent 
and fairly adequate treatment. But the psychological factor in advertising, 
to which is assigned space insignificant as compared with that allowed to the 
technique and methods of advertising, has been evidently underestimated by 
the author. The second part of the book deals mainly with the organization 
and methods of finding markets and training salesmen. The last part of the 
volume, which has to do with the general subject of credit and credit trans- 
actions, is well presented. As a whole the book offers a fairly good view of 
the topics treated and may be consulted with profit. 



Twelve Principles of Efficiency. By Harrington Emerson. New York: 
The Engineering Magazine, 1912. nmo, pp. xii+423. 
This work is a popular study of scientific management as it may be applied 
to the various complexities of present-day industries. The writer's wide 
knowledge of actual conditions is evidenced by the citation of a large number 
of concrete instances where enormous savings have been made possible in con- 
cerns that were already supposed to have reached a high degree of efficiency. 
These numerous examples make the book a very readable one, and aptly 
illustrate each of twelve principles that are formulated as underlying the most 
efficient production. These principles have to do with relations between 
employer and employees, and also with those between the many different parts 
of a complex establishment, exemplified in accounting. The reader is not 
wearied with sets of detailed rules, but finds rather a general outline of the 
task of efficient business management. 



